Online Appendix to 'Electoral Clientelism as Status Affirmation in Africa:
Evidence from Ghana' 
I. Sampling procedures and characteristics of the sample
The survey was administered in ten settlements in the Nabdam and Chiana/Paga parliamentary constituencies in Ghana's Upper East region. The head settlement was included in both (Nangodi in Nabdam and Chiana in Chiana/Paga) and the other 9 were selected using a random numbers generator out of the 20+ settlements in each district. Twenty individuals were selected using a random walk method, and interviewed in each settlement. Care was taken that no two individuals from the same household were selected and interviewers alternated between speaking to men and women between households. Interviewers spoke to respondents in private (out of earshot but not necessarily out of sight of family members) in the local languages. Interviews lasted between 30-40 minutes and were carried out early in the morning or late in the evening when most residents were likely to be home. The survey questions were pre-tested and finalized during two focus group discussions with voters in order to improve clarity (on 11 Jan. 2014 in Nangodi and on 21 Jan. 2014 in Paga). Categories created from qualitative responses. Likelihood-ratio chi2 (7) 
III. Propensity Score Matching
In order to address the possibility for non-random exposure to handouts and vote-buying, I estimate the effect of receiving an electoral gift on changing one's vote and on incumbents' performance evaluation using matching. Matching techniques can improve on regression approaches in the estimation of the average treatment effect among the treated (ATT) and have been recommended for the study of votebuying in particular. 1 I estimate the effect of receiving electoral handouts (the treatment) on (1) changing one's vote, and (2) evaluating incumbents' performance negatively and match on age, gender, occupation (teacher or farmer), ethnicity, and constituency.
Figure A4. Covariate balance
As Figure A4 shows, the standardized percent bias improves when implementing matching, particularly on the age, ethnicity, and constituency covariates.
The Average Treatment Effect for the Treated (ATT) for changing one's vote after receiving electoral handouts is -0.026 (s.e. 0.079) using next neighbor matching with boot-strapped standard errors, -0.053 (s.e. 0.062) using kernel matching and boot-strapped standard errors. None of the treatment effects reach conventional levels of statistical significance, suggesting there is no effect of receiving an electoral handout on changing one's vote. When matching at the community (township) level, which is the lowest settlement level in the two districts, the ATT is -0.03 (s.e. 0.08).
The ATT of receiving campaign gifts for evaluating incumbents negatively is 0.063 (s.e. 0.07) using next neighbor matching with boot-strapped standard errors, suggesting that there is no effect of receiving a gift on incumbents' performance evaluation either.
